
General News 

Teldec to Unveil 
Videodisk System 

HAMBURG - Teldec will 
unveil a disk system of repro- 
ducing sight and sound. at a 

press conference on Wednes- 
day (24) in Berlin, Billboard 
learned at press time. The 
videodisk system -was developed 
by Teldec in conjunction with 
AEG, Germany's giant elec- 
trical equipment firm. 

Teldec will manufacture the 
disks and license their manu- 
facture to other firms. AEG 
will manufacbase the players. 
Teldec and AEG will go into 
production on the new system 
within 12 to 18 months. 

A revolutionary concept of 
recording differing from that 
employed to date will be used, 
it was learned, employing high- 
speed revolutions per minute. 
Mock -ups of the disk and tapes 
will be shown, but a working 
prototype will not be ready in 
time for the Berlin meeting. 

It is believed that a prime 
advantage being offered by 
the videodisk system is a rela- 
tively low manufacturing cost 
per disk (some estimated it at 
being 78 cents), thereby soak- 
ing rt cheaper to produce than 
videotape. No further details 
could be learned at press time. 

Writer Allen Forming 
Disk Co; Inks McGrath 

NEW YORK - Bob Allen, 
composer of a string of hits for 
Johnny Mathis and the Four 
Lads, among others, has formed 
Affinity Records, and has 
wrapped up "Sesame Street's" 
Bob McGrath for the debut al- 
bum. The worldwide distribu- 
tion of Affinity will be han- 
dled by Stereo Dimension Rec- 
ords. 

Affinity's kickoff album. "Bob 
McGrath From Sesame Street," 
contains 10 songs by Bob Allen, 
two of which have lyrics by 
Bob Hilliard, and one has lyrics 
by Al Stillman. Allen sup- 
plied the words, as well as the 
music to the others. 

The songs, which Allen de- 
scribes as being centered on 
the philosophy of love and self - 
achievement, are in keeping with 

Lowery Pitches 
Baseball Tunes 

ATLANTA -Bill Lowery, in 
a joint venture with McCabe, 
Inc., has entered production on 
custom versions of all the major 
league baseball teams' songs 
with the approval of team man- 
agement. 

The custom team songs will 
be distributed on Blue Orpheus 
label of McCabe, Inc., through 
independent distributors. Mer- 
chandising will come at the re- 
tail record level and through 
the concessions departments of 
each major league team. 

Lowery has purchased the 
rights to the Atlanta Braves 
fight song, "Home of the 
Braves," from Azinda Publica- 
tions. The song was written, 
produced and recorded by At- 
lanta entertainer Tim McCabe 
during the pennant race of last 
year's National League baseball 
season. 

Apex- Martin 
NEW YORK -Apex- Martin, 

distributor and rack jobber 
headquartered in Newark, N.J. 
is entering the retail business. 
The first of Apex- Martin's re- 
tail outlets will open Wednes- 
day (24) in the West Milford 
shopping center. The outlet will 
encompass 2.500 square feet, 
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the mood of "Sesame Street," 
a successful National Educa- 
tional Television series, but 
were not written for the show. 
"This," said Allen, "is a record 
concept and has been structured 
as a recorded show." 

Assisting Allen, who pro- 
duced the package, were Stu- 
art Scharf, who handled the 
arrangements, and Don Casale, 
in charge of engineering. 

Allen also created the album 
cover, which he labels an "enter - 
taiantaotractivity package." The 
cover has a tear -off back,- cut -out 
buttons, and a connected dot - 
line drawing running the course 
of the alphabet. The cover was 
executed by John Kramer of 
The Forlenza Group. 

All the affiliates of Longines, 
Stereo Dimension's parent com- 
pany, will get behind the pro- 
motion of the album. In addi- 
tion, national 'IV shows have 
been lined up for McGrath, 
one minute radio and TV com- 
mercials have been set, and a 
hefty advertising campaign has 
been committed. The promo- 
tion will also include in -store 
displays, three -panel mobiles 
showing all the things avail- 
able on the package, and three- 
fold posters. 

The album which will have 
a suggested retail price of 
$4.98, will be shipped into the 
market this week. Allen also is 

preparing a single, culled from 
the LP, for release in conjunc- 
tion with the album. 

'Girls and Boys' 
Master to West 

LOS ANGELES -West Rec- 
ords has acquired the master of 
"Girls and Boys," by the Dan 
Yessian Quintet, a group from 
Detroit. West Records is the 
label established by Clements & 
Penyak Productions. 

Into Retail 
and will include audio. records, 
tapes and musical instruments. 
It is the first of a chain which 
is incorporated as First Disk - 
ortape Corp. 

Apex -Martin began business 
as an independent distributor 
many years ago and gradually 
diversified. It entered the one 
slop field in 1966 and in 1967 
began to function as a rack 
jobber. Its entrance into the re- 
tail field follows the pattern of 
such distributor -rack jobbers as 
Amos Heilicher, Schwartz 
Brothers, and others. 

Specialization Spurs RCA 
Country, R &B Center 

NEW YORK - RCA Rec- 
ords, in its specialized product 
centers of country and rhythm 
& blues, is placing heavy stress 
on those areas of music which, 
in the last two decades, have 
had the most dramatic effect on 
the total record business. Harry 
Jenkins, division vice president 
of .word operations, feels that 
such^mancentration is demanded 
by the complexity of today's 
record industry, for it is only 
through such specialization that 
proper weight can be given to 
what were formerly known as 
the specialty fields. 

In these fields, said Jenkins, 
the philosophy of a tightly -knit, 
stfeamlined operation has made 
possible a more effective ap- 
proach to production, market- 
ing and promotion. Another 
important gain, according to 
Chet Atkins, division vice pres- 
ident and general manager of 
artists and repertoire, Nashville, 
is a shorter work schedule 
which permits release of prod- 
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uct more rapidly. Thus. the 
product tends to be more con- 
temporary where as there was 
once a time lag of as much as 
six months. 

While country and r &b are 
of vast importance to the over- 
all industry and to the pop 
mainstream, the concept of in- 
dividual product centers reflects 
a belief in the validity of the 
basic idioms. Thus, as pointed 
out by Chet Atkins, who runs 
the Nashville RCA operation, 
artists such as Charley Pride, 
Eddy Arnold and others often 
spill over into the pop field w 
sales, but when a country rec- 
ord is conceived, it is conceived 
in just that way -as a country 
record. In the words of Atkins, 
"If such a record happens to 
make it as a pop seller, that is 
fine, and if it is a great country 
record this can often happen." 

Jenkins and Atkins noted 
that the underground media are 
now interested in country ma- 
terial, and played an important 

Govt Using Music 
As Anti -Pollutant 

By ELIOT TIEGEL 

LOS ANGELES -The 
United States Government is 
turning to music as a communi- 
cations tool for its ecology pro- 
gram. 

The Department of the In- 
terior's Bureau of Land Manage- 
ment is setting up concerts, with 
special emphasis being placed 
on working with country artists. 

The federal program, which 
has just begun, combines a free 
concert with a talk on how to 
clean up the country by a fed- 
eral official. 

The concert series goes under 
the banner of the Johnny Hori- 
zon Program, with Burl Ives, 
Randy Sparks and Karon Ron - 
dell the first artists performing 
at Eastern Montana State Col- 
lege and the Alameda County 
Fairgrounds, Pleasanton, Calif. 

George Garr, who is the 
government's concert coordina- 
tor, has established a tie with 
the Country Music Association 
in Nashville, with Owen Bradley 
of Decca named chairman of 
the committee to help get coun- 
try artists performing in the 
Johnny Horizon Program. 

Initially, artists are working 
free. with the government pick- 
ing up transportation, lodging 
and food expenses. Gurr, who 
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SHEET MUSIC 
SALES INCREASE 

CHICAGO -About 53 per- 
cent of all stores responding to 
a recent questionnaire from the 
American Music Conference said 
that sale of sheet music was in- 
creasing. The report also said 
70 percent of the smaller stores 
(less than $500,000 yearly gross) 
responded that sales of string in- 
struments were up. Nearly 64 
percent of the larger stores said 
that sales of string instruments 
were up. Of all stores combined. 
55 percent reported higher sales 
in accessories. 
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operates out of the Department 
of the Interior in Washington. 
plans to commute regularly to 
ge' show business luminaries 
involved in the program. 

"There's no problem in get- 
ting facilities in which to hold 
our concerts," said Gurr. "Our 
problem is getting more person- 
alities involved and gettmg the 
public interested in wanting to 
clean up pollution." 

Randy Sparks, formerly leader 
of the New Christy Minstrels, 
has written a Johnny Horizon 
theme for the concerts. Gurr is 
working to organize a commit- 
tee of federal officials and 
show business people to develop 
radio and television spots for 
the program. 

role in breaking Dolly Parton s 

record of "Muleskinner Blues." 
In fact, Atkins pointed out, 
much of the Jimmie Rodgers 
catalog is of interest to the un- 
derground media because of its 
basic purity; ditto the Stone- 
mans, who were a big success 
at Fillmore West; and the com- 
pany is servicing the under- 
ground stations with suitable 
country material. 

RCA's key country artists, 
Jenkins added, are tremendous 
sellers in Stereo -8 CARtridge 
as well as records. A talent 
such as Charley Pride, for in- 
stance, can rack up sales of 

(Continued on page 8) 

Bell in 1006 

'Family' TV'er, 

Product Push 
NEW YORK -Bell Records 

is launching a $100,000 pro- 
motion campaign, combined 
with a nationwide tour, to sup- 
port not only the record prod- 
uct, but the new ABC -TV 
series "The Partridge Family." 
The first single, said Bell presi- 
dent Larry Uttar, will be re- 
leased the first week of August. 
The half -hour show bows on 
more than 150 stations Sept. 
25 at 8:30 p.m. 

Title of the single will be 
"I Think 1 Love You." Theme 
song of the show is "On the 
Road," which will be the sec- 
ond single. Promotion tour for 
Shirley Jones, star of the show 
with her stepson David Cassidy 
(he plays one of five children 
in the series), starts Aug. 17. 
Cassidy performs with the group 
in the series, as' well with the 
real group that recorded the 
music under independent rec- 
ord producer Wes Farrell. 

Mini -Meetings Displaying 
WB's New Album Releases 

LOS ANGELES - Warner 
Bros. has been showing its al- 
bum releases through a series 
of mini -meetings. WB has shown 
distributors its last four LP re- 
leases spread one and a half 
months apart by having national 
sales manager Dick Sherman and 
his three regional men visit key 
distributors in one week. 

"In one week you can hit 
the high spots," Sherman said. 
He finds this new mini -meet- 
ing concept works well because 
it allows WB to discuss salient 
facts about its new acts with 
its customers on a day when 
they have their regular staff 
meetings. 

The WB executives carry 
slick books and background in- 
formation about the new acts. 
which allows a distributor to 
understand something about the 
nature of the music. And this 
helps him in his ordering pat- 
terns. He also learns about 
WB's merchandising plans per 
title. 

One appealing fact about the 

mini -meetings from the stand- 
point of the distributor, accord- 
ing to Sherman, is that they 
are held on days when all the 
distributor's staff is in the of- 
fice. "We don't want to take 
their people off the road," 
Sherman explained. 

Heart Assn. Is 
Aided by Mott 

NEW YORK - Mott the 
Hoople have donated their 
services to the American Heart 
Association in its drive directed 
to young people. The group 
completed a public service an- 
nouncement in New York last 
week which will be aired on 
over 4,000 readio stations dur- 
ing the Association's annual 
campaign which begins in late 
summer. 

Mott the Hoople, an At- 
lantic Records group, arrived in 
Me U.S. from England late in 
May for their first American 
tour. 
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