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The new generation of British pop fans came of age 
in March this year when T. Rextasy exploded in London's 
Wembley Pool. Mass hysteria had returned to a jaded 
rock scene, evoking memories of Beatlemania at its 
height. It was the final confirmation that Marc Bolan 
had emerged as the first pop idol of the new age. 

Bolan is now a household name and an industry. 
His face adorns a million T- shirts, his music has domi- 
nated the British charts for well over a year. The past 
six months have been the culmination of a strange 
musical career for Bolan and now only one barrier 
remains to be conquered -the United States. 

The Wembley concert came after a long series of 
provincial tours which quickly elevated Bolan's status 
to superstar and idol. The Wembley Pool, probably 
Britain's largest indoor stadium, was packed to capacity 
with an audience too young to remember the first con- 
certs by the Beatles. But the hysteria was the same. 
Young girls screamed and wept, rushing forward to catch 
a glimpse of THE Marc Bolan. It was no musical concert, 
it was a celebration of a new pop phenomenon -a 
phenomenon which had started two years earlier with 
the release of "Ride A White Swan." 

Bolan, whose real name is Mark Feld, was one of 
London's first Mods in the early 1960s -in 1962, when 
he was 13 years old, he was featured in a major maga- 
zine article about the Mod cult. 

After a succession of attempts to break into the 
music business, Bolan was eventually signed to British 
Decca in 1965 and re -named "Bowland," which was sub- 
sequently shortened to Bolan. But commercial success 
was a long time coming. 

Tyrannosourus Rex was formed in 1967, at the height 

of the British underground movement. The group con- 
sisted of Bolan and Steve Peregrine -Took and their 
music, full of mystic obscurity, perfectly captured the 
prevailing spirit of the times. 

The group met with peripheral success, seldom 
making the album charts, but establishing a reputation 
in progressive music circles. By 1970 however, with 
the departure of Peregrine -Took, Bolan decided to aim 
the group in a new direction. Micky Finn was brought 
in as replacement for Peregrine -Took and a rhythm sec- 
tion was added. The name was shortened to T. Rex. 

Marc Bolan, the mystic "elf" of the underground 
days, was about to become a pop hero. The group's 
first single, "Ride A White Swan" emphasized the 
differences between the old and new -this was a rock 
record. It went straight to the upper reaches of the 
chart, even though most rock critics at the time failed 
to appreciate what was happening; many were still 
amazed to hear T. Rex attempting Eddie Cochran's rock 
classic "Summertime Blues" which was on the disk's B 
side. 

From that moment on however, Bolan and T. Rex 
were seldom out of the singles chart-with such records 
as "Hot love," "Get It On (Bang a Gong)," "Jeepster," 
"Metal Guru," "Telegram Sam" and just recently, "Chil- 
dren of the Revolution." Virtually all the singles went 
straight to number one. The albums, "Electric Warrior," 
"Bolan Boogie" and "Slider" also found phenomenal 
success. 

Bolan's old material from Tyrannosaurus Rex- days 
also made the charts, including the group's single, 
"Deborah" and its first two albums, repackaged as a 
double record set. 

The group's live appearances gradually built up in 
intensity. Bolan's clothes were ripped by hysterical 
young fans, escape routes from theaters had to be 
found and the entourage's automobiles were constantly 
wrecked by souvenir -hunting girls. 

Bolan on stage was a mixture of successful rock 
ingredients; he managed to combine influences from 
Jimi Hendrix, Mick Jagger and Pete Townshend, adding 
of course his own individual contribution of prettiness 
and silver glitter around his eyes. 

But other new pop acts were also emerging, in par- 
ticular Slade whose stomping live style is rapidly taking 
them to the mania stage. Slade, formerly known as 
Ambrose Slade, released their first disc in 1969. But the 
gimmick that accompanied that first record back -fired on 
them. The group was billed as Britain's first 'skinhead' 
band -the skinheads were a new British youth cult typi- 
fied by ultra -short hair, workmen's boots and a perchant 
for violence. The gimmick however, didn't work and Slade 
had to wait until last year before commercial success 
came their way. 

And now, with long -hair and outrageous fashions, 
Slade is one of Britain's top attractions -even keeping 

T. Rex's "Children of the Revolution" from the top of 
the charts with "Mama Weer All Crazee Now." 

The appeal of the new bands is simple. It is ten years 
now since the emergence of the Beatles and nine years 
since the Rolling Stones released their first single. To- 
day's 10 to 14- year -olds need to find their own idols, just 
as the previous audience wanted the Beatles. It is this 
audience which is now asserting itself -and buying 
more and more singles. According to Government sta- 
tistics, 27 million singles were sold in Britain during the 
first six months of this year, which is four million more 
than in the comparable period during 1971. The record 
industry's success in making album buying virtually a life- 
style for the older fans is now being matched by the rise 
of the single in the teenybopper market. 

A growing industry is surrounding the new idols. Spe- 
cial books -including the Billboard publication "The Real 
Marc Bolen" -have met with great demand and the 
usual commercial spinoffs, such as T- shirts and fashions, 
are proving to be very lucrative. Fan clubs, long since dis- 
missed as irrelevant by the Rock Culture's Establishment, 
are coming back into favor, supplying eager young fans 
with everything from special note paper to posters and 
fact sheets. 

And from America of course, has come David Cassidy, 
the Osmond Brothers and the Jackson Five. The time it 
seems, is right for these new idols -previous American 
teenybop stars such as Bobby Sherman made no effect 
at all in Britain. 

Cassidy in particular, is reaching fervor proportions 
in his appeal. He recently made a promotional visit to 
Britain and stayed on a yacht anchored in the middle of 
the River Thames, which rapidly became the focal point 
of a pilgrimage of young fans, many of whom attempted 
to swim across to the yacht. His latest single, "How Can 
I Be Sure," has topped the British chart, replacing Slade 
at number one and still keeping T. Rex at number two. 

Donnie Osmond also topped the chart with "Puppy 
Love" and threatens to do the same with his follow -up 
"Too Young." Osmond however, was virtually unknown 
in Britain until the group's recent appearance at a Royal 
Command concert. Now the Osmond Brothers are as- 
sured of a very big, receptive audience in Britain -the 
group's cartoon series, together with the similar Jackson 
Five series, are both scheduled for British television and 
ardent Cassidy fans are presently campaigning for the 
return of the Partridge Family television series. 

The vital question of course, is whether the present 
success can be sustained. Certain artists, such as David 
Bowie who appeals to a wide rock /pop audience, have 
shown enough creative potential to continue today's mo- 
mentum, but in the final analysis only time will tell. 

One thing seems certain however. The Mott the 
Hooples, the T. Rex's, Slade's, David Cassidy's and Os- 
mond Brothers have become an important factor in the 
British music industry. 

'Take ovi\,, 
Again and again British 
Artists and British groups 
make the headlines and 
head your charts. 

And by far the best of 
these and other emerging British 
acts record for CBS here 

in London. Argent, Johnny Nash, 
Colin Blunstone, Lesley Duncan, 

Chicory, Home, Mott The Hoople, 
Tranquility, Ellis .. . 

'Up 

They've establishe 
themselves here, and they're 
all set to make their mark 
Stateside. Over the counter 
and on the charts. Take it from us. 
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