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The Picture Book of Sexual Love

Looking through this book for the first
time, many women are surprised to discover
ways of making love they never knew about
befare! You, too, may want to know how to
prevent lovemaking from becoming a dull,
unimaginative routine, How can you make
the act of love endlessly fasecinating and
mysterious with a world of thrilling new
pleasures always awaiting 7

REAL-LIFE PHOTOS SHOW YOU THE WAY

Now in ite seventh big edition, The Picture
Book of Seruwal Love 15 exactly what itz title
suggests — with more than 190 beautiful
photographs (not drawings!) of a real lov.
ing couple. You szee, exactly as it happens,
the scores of WaYE I Mian and nowaman ean
bring more plessurable love to their most
intimate moments — ard enrich their lives
at the same time,

ELEVEN INFORMATIVE CHAPTERS

Step by step, The Picture Book of Sexwafl
Love takes you along the path te glorious
sexual fulfillment, with chapters that dis-
cuss:

» The Building of

Sexual Power

v Intercourse Pasitions
and Movement

« Sexual Stimulation » Sexual Intercourse

# Scaling Mew Heights Fositions [Part 11}

» Building Feminine Passion « Sexual Intércourse

« The Dangers of Fear Fositions (Part 111}

+ Male Capacity + Sexual Intercourse

EVERY SUBJECT COYERED IN DETAIL

To be able to fully enjoy the ultimate in n
lovemaking relationship, no subject should
be taboo, And that iz why this book 15 50
valuable to couples of all ages. Its full and
frank exploration of every aspect of sexual
love can help women — and men, oo — dis-
cover new caresses, new arens of the bhody

gensitive to erotic stimulation, new wayvs of

making love when fatipue or pregaancy
makes intercourse difficult, ways of over-
coming inhibitory feelings that can stand in
the way of true happiness in lovemaking,
nnd muech more!

NO-RISK 10-DAY EXAMINATION

Nearly a quarter million copies have been
sold gt the original price of 315.00, But now
vou can have the softhound edition — com-
plete in every detail, with not one word
changed or omitted — for only $2.95. And
gou dor't kave to rigk cven one peniy: after
reading this book for ten davs vou must
discover gratification and fulfillment such as
vou have dreamed about — or simply return
the book for a full and prompt refund of
Your T-I'IU"I'IE}'!

DON'T PUT IT OFF — MAIL COUPON NOW!

Medi-Data, Inc., Dept. |DBOG
| P.0. Box 4399, Grand Central Station, N.Y. N.Y. 10017

YES! Please rush me ____ copies of The Picture
| Book of Sexuval Love, softbound edition, at only
| $2.95 each plus 25¢ for post. & hdlg. (Mailed in
} plain wrapper.}) |f not entirely satisfied | may

return the book in den days for my money back,
| | am enclosing [] cash [] check 7] money order
1 for & im full payment.
|
1
I

I hereby attest that | am 18 or over.

signature i o
I Print Name__ it
| Address el L
| ci 2
ity ___State _Zip
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and that he needs more than fame. 1 think
that what he is searching for is a real life,
the part that he missed from eighteen to
twenty-one, the dates and freedom that
he has never known.” Of course it will al-
ways be up to David to decide how much
he is willing to give up, but it is doubtful
that he can have a typical life since he is
who he is. Like his father before him, David
must learn to adjust to his life, and find a
woman who will be able to handle his hectic
life as well as he does,

Many people feel that David's legacy of
a show business family was a help to him,
when, in fact, he feels that it was a hin-
drance. One of the reasons that Dawvid al-
ways looks for love when nobody’s look-
ing 18 due to his coming from a broken
home. As he oncé said, *1 do not want to
make the same mistake for my son. 1 want
to marry for good and raise a family. |
think I have to look away from show busi-
ness for the type of girl | want. In fact, 1
have to date them as far away from where
I'm known as possible.” These days it is al-
most impossible to find a place where David
is not the idol of the young, but he knows
in his heart 1t isn't the distance, but how
readily he opens his heart to love. Right
now, it is just beginning to open after being
closed for a very long time, He rarely talks
about his childhood and the travelling
back and forth between Jack Cassidy’s
and Shirley Jones' palatial Hollywood
home and his own mother's New York
apartment, but the experiences left an in-
delible impression on him that he still has
Lo overcome,

Love means more to him than he can ex-
press, and his search for the right girl to
share it with him is filled with caution and
the fear of getting hurt or used because he is
famous. Each time he has found a girl
bragging about her dates with him he has
stopped seeing her, realizing it was not him
she wanted but his fame. He intends to go
on searching until he finds the right girl,
no matter how much hiding or evasive
action it takes. Because David knows that
if he can find love when nobody’s looking,
it will be forever. . . .0

soap dope
{continued from page 18

Light, he was still an active member of the
Naval Reserve. Upon his release, however,
he joined the cast of the davtime drama and
finds it the most gratifving thing he's done
to date,

“l enjoy playving that part,” Don explains,
“because I have the most recognition from
it. It also gives me a chance to do something
different every day.”

Don likes the feeling of being accepted
as a dramatic actor, but he also realizes
that he’s been neglecting his singing and
1s planning to correct that phase of his
carcer. He's putting together a nightclub
act which he finds is a good way to keep
his voice in shape.

Don's nightclub appearances are greeted
with cries of delight on the part of his fans.
Naturally, a good portion of his audience

is comprised of women who watch him on
The Guiding Light. Don says he gets the
feeling that too often his fans drag along
unwilling husbands. However, once the
men hear Don sing, they usually become
bigger fans than their wives.

Don’s biggest ambition eventually is to
have his own nighttime television series, a
recording contract, star in films and also on
Broadway—all at the same time! With a
talent like Don's, that's not as far-fetched
an idea as it might seem.

Right now, Don is involved in an activity
not related to show business at all. He's
part-owner of a Madison Avenue Art Gal-
lery called Misrachi. [t specializes in Mexi-
can art, on¢ of Don’s favorite types. Al-
though his hectic schedule doesn’t permit
him to get as actively involved in it as he
would like, it's a great source of satisfaction
to him to be affiliated with an endeavor
outside of the mainstream of television
and the theater,

Besides his gallery, Don is also a co-
owner, along with daytime star Nicolas
Coster, of a 30-foot skiff and tries to get
out on the water as often as possible,

Don says that if he hadn’t gone into show
business, he'd have been an airline pilot,
a not surprising statement from a man who
believes that the most exciting moments of
his life were being an Air Force commander,

Spare time—the little left after work on
the show, flying and sailing his boat—is
spent with friends. He makes friends easily
although he admits that “*men make better
friends.”

By that Don means that he has more in
mind than just being a friend with a woman
—which should be very good news for all
his female fans! O

melba moore
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critically acclaimed portrayal, she had a
lead role in Hair. to which she added her
own winning brand of rock and soul. And
in many of the most elegant and posh sup-
per clubs in the country, Melba has proved
that she can hold her own with the best of
the nightclub entertainers, all the way
from San Francisco and the Fairmont
Hotel, the famous Waldorl Astoria in
New York City,

Be it theatre, supper club or television,
Melba is the kind of performer who thrives
on an audience. She loves the experience
of viewing a sea of faces who are expectant-
ly waiting for her to do her stuff.

“l exchange vibes with an audience. They
take me up or down on a trip. | take them
and they take me.”

However, the TV taping audience is a
little different—because it's not really there
in sight. And the taping viewers aren’t really
the audience the TV performer should be
plaving to, as Melba points out.

“¥ ou can't play to those people. You play
to the camera. It's really as though vou
don’t have an audience. Oh maybe 1 play a
little to the audience because it’s there. But
mainly it's the camera,”

For a girl who broke into show business
second-fiddling her do-ahhs in the back-



