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calling for a "man -for -man," "job - 
for -job" exchange. 

Small Return 

"Of the 34 major symphony orches- 
tras in the United States, and three in 
Canada, only six offer their musicians 
52 weeks of employment a year. The 
basic weekly scale is less than $250 
for each symphony musician and only 
four orchestras offer their players a 
guaranteed annual wage of $15,000 or 
more," according to Davis. 

"It's incredible," Davis said, "when 
you realize that the time and money 
spent by a symphony orchestra musi- 
cian to equip himself for his profes- 
sion is at least equal to-and in most 
cases greater-than the commitment 
required to become a doctor or a law- 
yer." 

Davis said that the average guaran- 
teed annual wage earned by members 
of the largest symphony orchestras in 
the country was "a good deal less 
than $10,000 per year." 

"Everywhere we hear that sympho- 
ny orchestras are in great financial 
stress, and so they are," Davis said. 
But musicians' salaries are not the 
reason. Davis noted that all other 
costs connected with orchestra oper- 
ation had far outstripped musicians' 
salaries, and said "we must treat our 
symphony orchestras as a natural 
resource." 

String Shortage 
"The problem," he said, "is that 

new sources of revenue have not be- 
come available to meet the rising 
costs of orchestra management, and a 
symphony orchestra cannot meet its 
increased overhead by instituting 
greater efficiencies and improved 
technology. Increased government 
support for the arts is the only an- 
swer to the problem." 

Although the professional musician 
is plagued by an acute and chronic 
shortage of jobs, "there remains a 
shortage of qualified string instru- 
mentalists, compared to those who 
play other instruments," says Davis. 

Davis noted that despite the AFM- 
sponsored "Congress of Strings" pro- 
gram, under which student instrumen- 
talists of high school age are given 
an opportunity to study and work 
with the masters at the Federation's 
expense, a shortage of string instru- 
mentalists "will continue unless more 
is done to encourage talented young- 
sters." 

Davis reiterated again that greater 
government support for the arts is 
essential to "establishing a climate in 
which talented youngsters can be en- 
couraged to continue their musical 
studies in the reasonable expectation 
eventually of finding,- a job." 

`Live With Technology' 

"Even though I personally think 
that listening to recorded music is 
like kissing a girl over the telephone, 
we know you can't stop technological 
progress and the electronic reproduc- 
tion of our product," said Davis. 

"We don't even want to stop tech- 
nological development," the former 
percussionist said, "but we're deter- 
mined to prepare ourselves to Five 
with it, and survive in the process." 

Davis said musicians "must walk 
that fine line between recognizing and 
encouraging new technological de- 
velopment, and preserving precious 
income and employment for our mem- 
bers. When we make a product for a 
film, or a recording, for example, we 
have to make certain that product is 
used only for the purpose for which 
it was intended." 

Musician's 'Hard Pressed' 

"Despite the progress we are mak- 
ing in obtaining long overdue recog- 

nition of musicians' talents, a recent 
Census Bureau survey ranked male 
musicians 40th in descending order on 
a list of 49 professional occupations," 
reports Davis. "Female musicians 
were at the bottom of a list of 29 
occupations," Davis added. 

Calling for sharply increased feder- 
al subsidy of the arts "to bring our 
government's participation to more 
than 15c per person presently pro- 
posed for U.S. arts support," Davis 
noted that "less than 17 per cent of 
the musicians in the AFM are regu- 
larly employed. Another 35 per cent 
may be partially or sporadically en- 
gaged in the field. Some 40 to 45 per 
cent have not made a penny out of 
their musicianship for perhaps half a 
decade or more." 

Davis said that the AFM has been 
expanding at a rate of about 6,000 
new members a year over the past 
decade to reach its present total in 
excess of 300,000 musicians. Of this 
number, he said, approximately 40,000 
also belong to the Music Educators 
National Conference, and "earn the 
bulk of their income as accredited 
teachers." 

Copyr't Revision 

"Congress can make a major con- 
tribution to the arts by insuring an 
equitable system of copyright protec- 
tion," said Hal Davis, President of the 
American Federation of Musicians 
(AFL-CIO) . 

Davis, whose 300,000 -member AFM 
is the largest union of professional 
performers in the world, said that "at 
the same time we recognize and la- 
ment the fiscal crisis that pervades 
our artistic institutions, our laws al- 
low recorded performances of our 
great orchestras and the work of 
their musicians to be used free of 
charge in recorded form by the multi- 
billion dollar commercial broadcas- 
ting industry. Millions are made by 
broadcasters through the sale to 
sponsors of time filled with the rec- 
orded talents of our nation's artists, 
yet these artists and the recording 
companies that employ them share 
not one dime of these enormous 
profits," Davis said. 

The AFM is pressing for legisla- 
tion that would expand copyright 
lawslaws to give performers the 
same kind of compensation for use 
of their recorded works as composers 
and publishers receive through 
ASCAP and BMI. 

Merc's Rosencrantz 
Promo Men Label's 'Eyes & Ears' 
CHICAGO-An early summer of al- 
bum activity at Mercury has sparked 
an endorsement from label national 
promo director Denny Rosencrantz 
of the industry's traditional concept 
of the promo man as a label's front 
line "eyes and ears." 

While Rosencrantz continues direc- 
tion of album product promo, he co- 
ordinates the efforts of other mem- 
bers of the Mercury promo staff and 
has keyed the department's efforts 
toward realization of the full potential 
of the label's established artists. "In 
this way," he said, "we are able to 
generate excitement, produce sales 
volume and open the door for new 
artists." 

He added, "while concentrating on 
those artists of proven acceptance 
we're able to gain interest and draw 
attention to promising new acts 
through their label association with 
the established winners." 

Among the winners to which he 
made reference is Rod Stewart's new 
LP, "Every Picture Tells A Story." 
Rosencrantz noted, too, the nearly 
complete acceptance meeting the just 
released solo album by Ian Matthews, 
the continuing sales activity of Buddy 
Miles' product as witnessed by three 
LP's on the charts; and the evolving 
interest being logged by Chuck Man- 
gione's "Friends and Love" album. 
The Mangione album was originally 
an item of local interest in upstate 
New York following his guest record- 
ing appearance with the Rochester 
Symphony. The communication of 
that interest by the promo staff has' 
led to regional breakouts in other 

`Sunday' Track To Bell 
HOLLYWOOD-John Rosica, director 
of West Coast operations for Bell 
Records, has announced that the label 
will shortly release the original sound- 
track album of "On Any Sunday," a 
film about motorcycle racing. 

The movie was produced, directed, 
written, photographed and narrated 
by Bruce Brown, who produced the 
highly successful "Endless Summer." 
The music was written by Dominic 
Frontiere; lyrics for the title tune 
were penned by Sally Stevens, who 
also sings the theme over the closing 
credits. Steve McQueen financed "On 
Any Sunday" and appears in it. 

"On Any Sunday" has its world 
premiere in Los Angeles on June 30 
and then goes into national distribu- 
tion. 

CASSIDY IN DETROIT-Shown here arriving at the airport in Detroit (May 
22) for a day of frantic activity are David Cassidy of ABC -TV's "The Partridge 
Family" (holding flowers presented by one of the hundreds of girls who came 
out to meet him), Bell Records' Steve Wax, director of national promotion 
(wearing sunglasses) and Cassidy aide Jim Flood. Before returning to Cali- 
fornia early the next morning, Cassidy drew 17,000 fans to a WKNR sponsored 
concert at Edgewater Park, visited with the winner of WKNR's "Date With 
David Cassidy" contest, held a press conference for High School and Junior 
High School editors and was guest of honor at a Bell Records' cocktail party 
for local deejays, press and dealers. 

markets with national action antici- 
pated imminently. 

Under Rosencrantz's direction the 
Mercury promo staff includes Stan 
Bly, who is responsible for singles; 
Logan Westbrooks in charge of R&B 
product and Frank Mull who handles 
C&W releases out of the company's 
Nashville offices. In addition, Rosen- 
crantz supervises the activities of 
eight local men working out of dis- 
tributionships in Boston, Philadel- 
phia, New York, Pittsburgh, Los An- 
geles, San Francisco, Atlanta -Char- 
lotte, Cleveland -Cincinnati, and Dal- 
las -Houston. In other distribution 
areas close liaison is maintained with 
the local representatives. 

Extend Efforts 

"These men," Rosencrantz says, 
"extend their efforts beyond merely 
seeking radio airplay. They're into 
the general area of artist relations, 
provide great assistance to the sales 
force and work on the overall assign- 
ment of consumer motivation. They 
are the advance scouts providing the 
essential intelligence for staff plan- 
ning and it's their field reports that 
enable us to pinpoint activity and 
translate in into orders, shipments 
and sales. 

Motown Pub Cos, 
Crown Int'l Tie 
NEW YORK-Crown International 
Pictures, Inc., and Motown Publish- 
ing affiliates. Jobete Music Company, 
Inc. (ASCAP) and Stein & Van Stock 
(BMI), have entered into a long- 
term agreement whereby the two Mo- 
town publishing entities will be world- 
wide administrators of Crown's two 
publishing companies, Elenjay, Inc. 
(ASCAP) and Marimark, Inc. (BMI). 

The Motown -Crown publishing 
agreement was announced by Robert 
L. Gordy, vice president and general 
manager of Motown's publishing 
affiliates, and Newton P. Jacobs, 
president of Crown International Pic- 
tures, Inc. 

The agreement was negotiated by 
Herb Eiseman, general professional 
manager of Motown's publishing affi- 
liates, and Mark Tenser, executive 
vice president of Crown International. 

One aspect of the new association 
is that Jobets and Stein & Van Stock 
will consult with Crown on music for 
all the motion picture company's 
future product. 

First of Crown's films involved in 
the new agreement is "Point of Ter- 
ror," due for release the latter part 
of July, produced by Chris Marconi 
and Peter Carpenter and with Marilyn 
J. Tenser as associate producer. Film 
contains three sones: "Drifter of The 
Heart" by Jerry Marcellino and Mel 
Larson. "This Is" by Bea Verdi, and 
"Life Beats" by Ellene Levenson, Jill 
Jones and Earl Levenson. Eiseman 
and his staff are currently setting re- 
cording dates. 

In addition to "Point of Terror" 
Crown currently has in release the 
following films: "The Young Gradu- 
ates," "Wild Riders." "Blood Mania," 
"Cindy And Donna." "The Baby Sit- 
ter," "Weekend With the Baby Sit- 
ter," "Noon Sunday" and "Chain 
Gang Women." 

RCA Rushes 
`Chirpy Chirpy' 
NEW YORK-RCA Records is rush- 
ing into release from England, 
"Chirpy Chirpy Cheep Cheep" by 
Middle of the Road, a Scottish group 
exclusively signed to RCA Italy. 

Deck is the fastest selling single 
RCA England has had in recent 
years, the label reports. 

"Chirpy Chirpy Cheep Cheep," an 
international smash hit has already 
sold over a million copies in Europe 
alone. The single has succeeded in 
Holland, Spain, Argentina and Mexi- 
co. "Chirpy Chirpy Cheep Cheep" was 
originally released in the United 
States in Nov. prior to its interna- 
tional success. 
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