
Company Financial Reports: 

Label Operations 
Aid CBS 3rd Qtr. 
NEW YORK - CBS estimates third 
quarter net income of $18.8 million 
on estimated net sales of $318.9 mil- 
lion, a 17% increase in earnings and a 
9% increase in revenues, reports 
William S. Paley, chairman, and 
Frank Stanton, vice chairman. For 
the comparable period last year, net 
income was $16 million and net sales 
were $291.5 million. Estimated third 
quarter earnings per share are 67e, 
compared with 57¢ for the third quar- 
ter of 1970. 

For the first nine months of 1971 
net income is estimated at $41.3 mil- 
lion on net sales of $882.5 million. 
Comparable 1970 results were $44.7 
million and $875.4 million respective- 
ly. Estimated nine months earnings 
are $1.46 per share, compared with 
$1.59 per share for the first nine 
months of 1970. 

Commenting on these results, 
Paley and Dr. Stanton said, "We 
have now registered increases in two 
consecutive quarters following a first 
quarter whch was severely depressed 
by the mandated loss of cigarette 
advertisng. The excellent third quar- 
ter performance reflected year-to-year 
gains in nearly all our major oper- 
ations, including network television, 
domestic and international record- 
ings, and publishing. We believe this 
strength augurs well for an improved 
fourth quarter." 

New Director 

The election of Henry B. Schacht 
to the board of directors of Columbia 
Broadcasting System, Inc. was an- 
nounced by CBS Chairman William 
S. Paley. 

Schacht is president of Cummins 
Engine Company, Inc. and at age 36, 
is one of the youngest presidents of 
a major U.S. corporation. He is a 
director of various Cummins subsidi- 
aries and a member of the board of 
the Cummins Engine Foundation. 

G+W Gains In 
4th Qtr, Year 
NEW YORK-Gulf+ Western Indus- 
tries, Inc., parent of Famous Music 
Corp. has reported higher earnings 
for both the fourth quarter and the 
fiscal year ended July 31. 

Net earnings from operations for 
the fiscal year rose to $55,252,000, 
equal to $2.61 a share, from $49,- 
825,000 or $2.26 a share in the previ- 
ous fiscal year. 

Sales for fiscal 1971 of $1.57 billion 
compared with $1.63 billion the year 
before. Sales for fiscal 1970 include 
$97 million from operations either 
closed or sold during the past fiscal 
year. Fiscal 1971 revenues do not 
include any sales from these busi- 
nesses. Gulf +Western's equity in the 
net earnings or losses of these busi- 
nesses is included in net earnings for 
fiscal 1971. 

Giving effect to a net gain from 
non -operating items of $324,000, net 
earnings for fiscal 1971 came to $55,- 
576,000, equal to $2.63 a share. This 
compared with $44,771,000, or $2.00 
a share the year before when the 
company had a $5,054,000 loss from 
securities transactions. 

In the fourth quarter, net earnings 
from operations rose to $13,475,000, 
equal to 63 cents a share, from $11,- 
315,000, or 52 cents a share in the 
final quarter of fiscal 1970. Sales for 
the final quarter were $409,704,000 
compared with $437,753,000 a year 
ago. The sales for the 1970 quarter 
included $22.5 million from discon- 
tinued operations. 

"Gulf + Western moved ahead 
strongly in the 12 months ended July 
31, 1971, with per share operating 
earnings up 21.2 percent for the 
fourth quarter and 15.5 percent for 
the full year," according to Charles 
G. Bluhdorn, chairman, and David N. 

GRT `Turnaround' 
Works, Says Bayley 
SUNNYVALE, CALIF. - GRT Corp. 
says its program to re-emphasize the 
basic profile of the company as a 
music firm in records and pre- 
recorded tapes is working. 

In its turnaround program, the 
company has undergone a pruning of 
its non -music interests to further en- 
hance GRT Music Tapes, Chess/Janus 
Records and GRT of Canada, Ltd. 

Since restructuring the company, 
Alan J. Bayley, president, has report- 
ed that "GRT's earnings and cash 
flow position has been substantially 
improved." Bayley reported the com- 
pany is currently operating at a 
profit. 

Sales and net earnings for July 
1971 were $1,941,204 and $74,856 re- 
spectively; sales for July 1970 were 
$1,296,718. In Aug. 1971, sales and net 
earnings were $1,795,947 and $45,290 
respectively; sales for August 1970 
were $1,665,399. 

Bayley said the company's compre- 
hensive turnaround program is re- 
sponsible for bringing GRT from 
losses of more than $500,000 a month 
last winter to profits achieved in July 
and August. 

Under the program, GRT has new 
corporate management in the areas of 
finance and marketing, has made ma- 
jor reductions in operating costs and 
has divested itself of peripheral activ- 
ities to concentrate on records and 
tape. 

O'Loughlin Tapped 
For Kama Sutra Music 
NEW YORK-Bob Reno, VP of Kama 
Sutra Music, announced the appoint- 
ment of Eddie O'Loughlin as general 
professional manager for the Kama 
Sutra Group of publishing companies. 

O'Loughlin comes to Kama Sutra 
from Sunbury -Dunbar Music, the RCA 
publishing wing, where he was in- 
volved in developing such copyrights 
as "American Woman," ` It's Impos- 
sible," and others. 

Bower P.I.P. VP 
NEW YORK-Cy Leslie, chairman of 
Pickwick International, Inc., has an- 
nounced the promotion of Bugs Bow- 
er, director of A&R for Pickwick/33 
Records, to vice president in charge 
of A&R for the P.I.P. label. 

Bower, who has had a background 
in the contemporary, pop field, indi- 
cated that he will be seeking artists, 
producers and masters in the first 
phase of a major buildup for the 
label. 

Hal Charm, vp in charge of sales, 
will now report directly to Bower. 

Judelson, president. "Of the com- 
pany's 12 operating groups, all were 
profitable in fiscal 1971 with eight 
reporting higher operating earnings 
than in fiscal 1970." 

Cassidy's Manager: 

Holding Back For The Long Haul 
NEW YORK - To manager Ruth 
Aarons, the managerial role is hardly 
that of "hand -holding, 4 O'clock an- 
alysis and providing cups of 
coffee." 

It is, utilizing her many years as a 
guiding light for such talents as 
David Cassidy, Shirley Jones, Jack 
Cassidy and Celeste Holm, a process 
of naturing talent so that they emerge 

Col's Sylvia In 
New Writing Plans 
NEW YORK-Songwriter and singer 
Sylvia Fricker, half of the Columbia 
Ian & Sylvia duo, is drawing upon 
her experiences as a child and a per- 
former to write two books, one a 
novel and the other a cookbook. 

The novel, as yet untitled, deals 
with her younger days, growing up 
in a small Canadian town. "Song - 
writing has caused me to truly distill 
whatever I say into as few words as 
possible," Sylvia explained, "so I've 
planned this work as a series of very 
loosely connected short stories, not 
unlike what happens when songs con- 
nect together to make a record al- 
bum." 

The cookbook, also untitled at this 
time, is being co-authored with actress 
Neulla Fitzgerald, a long-time friend. 
"This book is based on convenience. 
Both of us are married, working and 
have families who are demanding 
enough not to enjoy sitting down 
every night to wieners and beans. 
Restaurant eating on a regular basis 
becomes boring when you're on the 
road constantly, and so we've had to 
learn to make things quickly with a 
minimum of ingredients and utensils 
that are still interesting to eat." 

Sylvia and husband Ian Tyson have 
released their second Columbia single, 
"More Often Than Not" b/w "Some 
Kind Of Fool," the theme song from 
the syndicated "Ian Tyson Show" TV 
program on which wife Sylvia is a 
regular guest. 

New Offices & 
Officers For AT 
NEW YORK-Audio Talents, Inc., a 
management and production company, 
has elected Robert A. Fischer and 
Joseph T. Pergola vice presidents. 

Robert Fischer is principal resident 
executive of Robert Fischer Associ- 
ates, a public relations division of 
Audio Talents. Joseph Pergola has 
been elected talent coordination direc- 
tor of the firm. He is responsible for 
talent search and the management of 
the groups careers. 

Michael Gruenberg, president and 
chief officer, remains production di- 
rector of the company. He is now in 
negotiation with Echo Sound Studios 
to exclusively record all performers 
under contract to Audio Talents. The 
firm has moved its executive offices 
t,> 261 Madison Avenue. 

ALICE IN WARNERLAND-Alice Cooper, leader of the theatrical rock group, 
flanked by Warner Bros. exec. v.p. Joe Smith (left) and president Mo Ostin 
(right) are pictured making light-hearted preparations for a serious meeting 
concerning plans for the forthcoming Alice Cooper album "Killer" scheduled 
for Nov. release. 

as a "one of a kind" in a well-rounded 
show business light. 

In the case of David Cassidy, run- 
ning a hot streak as a star on "The 
Partridge Family" and on recording 
spin-offs from the show, it can mean 
turning down numerous concert, TV, 
theatre and movie offers in order to 
"wait for a greater span of audi- 
ence." While Cassidy's audience today 
consists mainly of youngsters, 
Aarons is, nevertheless, highly selec- 
tive in making up Cassidy's agenda 
of sure-fire, youngster -oriented ap- 
pearances. She, for instance, did OK 
a Glen Campbell Show appearance, 
set for Oct. 26, on the basis that the 
show has an audience span of 18 to 
50 year olds. By being "greedy and 
gobbling up the pie too fast," she 
explains, "the business can pick the 
bones of a young talent like David 
and leave him in an empty parking 
lot six months later." She sees no 
reason why a decade from now Cas- 
sidy cannot have established himself, 
at 31, as an actor on the order of 
today's Dustin Hoffman or Steve 
McQueen. 

It is this philosophy that has 
marked her association with her old- 
er clients, who emerged in one area 
of the entertainment world to a 
broader base. "The more diversified 
talent is, the more it can last," she 
notes. 

Admitting that "I know what I 
don't know," Miss Aarons' associa- 
tion with Cassidy has had "observ- 
ing" the record business over the 
past year. And relative to her con- 
cern about artist longevity, she feels 
that competition in TV "is like Mary 
Poppinsland compared to the record- 
ing industry." She feels that Cas- 
sidy's recording career is well taken 
care of in the hands of Wes Farrell, 
Cassidy's producer, and Larry Uttal, 
president of Bell Records. 

She also believes in the "Think 
Tank" approach to an artist's career. 
Her Aarons Management activities 
on the west coast, run by Jim Flood, 
is closely coordinated with the 
William Morris Agency, and press 
rep Lee Solters in the east. An im- 
portant event in Cassidy's recording 
activities takes place this week with 
the release of his first single "Cher- 
ish" as a solo artist. While an LP 
has been completed, no date has been 
set for its release. 

Gene Vincent Dies 
LOS ANGLES - Gene Vincent (Eu- 
gene Vincent Craddock), one of the 
founding fathers of rock and roll, 
died of natural causes Tuesday (12) 
at Valley Interstate Hospital, 
Saugus. 

Vincent, 35, first reached fame via 
his 1956 Capital single of self - 
composed "Be Bop a Lula," his first 
record and only million -seller. He 
recorded for the label until 1961. 

In that year, he went to England, 
was outfitted in black leather by pro- 
ducer Jack Good, and became a cult 
figure of the rocker movement in 
that country and throughout Europe. 

More recently, Vincent returned to 
the United States and enjoyed a mi- 
nor renaissance with albums on Dan- 
delion and Kama Sutra and a repack- 
age of "Greatest Hits" on Capitol. 
He also has recorded singles for 
Challenge Records, of which the 
largest seller was "Bird Doggin'." 

Although Vincent always referred 
to Carl Perkins, Elvis Presley and his 
good friend Eddie Cochran as being 
the true leaders of the rock era, he 
himself was an acknowledged influ- 
ence on many performers, including 
the Beatles-who recorded, but never 
released, a version of Vincent's first 
hit. 

Funeral was Friday (15) at Tony 
and Susan Alamo's Christian Founda- 
tion in Saugus. 
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