
Chappell Into Gospel Via 

Print Deal wl Nashboro Pub 
NEW YORK - Chappell & Co., will 
mark its first major move into the 
gospel music field via a worldwide 
print agreement with Nashboro Rec- 
ords' publishing company, Excellorec 
Music. 

The agreement with the Nashville - 
based Excel'oree, publishing affiliate 
of one of the largest black spiritual 
labels in the world, includes catalog 
of gospel and blues classics, many of 
which, although recorded hits, will be 
made available to the public for the 
first time through the Chappell facili- 
ties. This list includes such standards 
as Slim Harpo's "Rainin' In My 
Heart" and "I'm A King Bee" and 
Maurice Williams' "Little Darlin'." 

"As far as I can tell," stated Bob 
Tubent, president of Excellorec, 
"Chappell will be the first major com- 
pany to print what many consider the 
music that is at the root of today's 

Famous Music 
Expands Staff 
NEW YORK - Tony Martell, pres- 
ident of Famous Music Corp., has an- 
nounced that a major expansion has 
taken place in order to maintain a 
sales and promo force that will ac- 
commodate potential sales of the com- 
pany's new releases. 

"At this moment," commented Mar- 
tell, "we have 18 albums on the pop, 
country & western and soul charts. 
Our new product includes The Fabu- 
lous Rhinestones and Kevin Keane on 
Just Sunshine, Candle and Che- 
sapeake Jukebox Band on Greene 
Bottle, King Biscuit Boy, Gary St. 
Clair, Fat City and Darius Brubeck on 
Paramount, Dave Mason, The Crusad- 
ers, The Score From "Lenny" and 
Mark/Almond on Blue Thumb, and the 
reservice of the Billy Joel album on 
Family." 

Named as national sales manager is 
Carmen LaRosa who first joined Fa- 
mous in Miami as southern director 
of marketing and was then trans- 
ferred to his new position in New 
York. Carmen started in the industry 
as a disc jockey at radio station 
WRIT in Milwaukee. 

Appointed to the position of na- 
tional album & college promotion 
manager is Charlie Johnson. Prior to 
Johnson's appointment, he was direc- 
tor of national promotion at Polydor 
Records. Johnson will report directly 
to Herb Gordon, Director of Promo- 
tion and will be responsible for album 
and college promotion for all the Fa- 
mous labels. 

Rusty Wood, one of the record in- 
dustry's youngest promotion manag- 
ers (22) has been appointed to the 
position of national field promotion 
manager. He also worked at MCA 
Records in Pittsburgh. He started 
with Famous in 1971 as Midwest 
Regional Manager. 

Along with the expansion in the 
New York City office, the Famous 
Music field staff has added 11 full- 
time promotion men around the coun- 
try. 

Thau Famous VP 
NEW YORK-Tony Martell, Presi- 
dent of Famous Music Corp., has an- 
nounced the appointment of Marty 
Thau as vice-president of A&R and 
operations. Thau will report to Mar- 
tell. 

In the last two years, Thau has 
been involved in independent produc- 
tion with Lewis Merenstein, working 
with Van Morrison, Glass Harp, Tur- 
ley Richards, John Cale and Cass 
Elliot. At Famous, he will select the 
company's product and oversee sev- 
eral departments as an officer of the 
company. 

soul sounds. Because of a lack of con- 
centrated promotion, there is still un- 
believable potential in this area. Be- 
tween Chappell's resources and our 
wealth of material, we expect to reach 
this untapped market on an interna- 
tional scale. I think a lot of people 
will be surprised at the results." 

The Nashboro complex, whose 
family of seven labels is headed by 
Nashboro, Creed and Mankind, has a 
roster of major artists and writers in 
the R&B, pop and gospel areas, in- 
cluding Freddie North, Z. Z. Hill, 
Clara Ward and The Famous Ward 
Singers, Doris Duke, The Swanee 
Quintet, The Consolers, Rev. Cleophus 
Robinson, Brooklyn Allstars and The 
B. C. & M. Choir. 

In conjunction with Nashboro's re- 
cent release of L.P.s, Chappell is 
rushing out "God's Love Is," a deluxe 
folio containing Nashboro gospel hits 
of 1971, including songs by Rev. Rob- 
inson, Dorothy Love Coates. Edna G. 
Cooke and Sullivan Pugh of The Con- 
solers. This initial book will be fol- 
lowed by a complete program of 
sheet music being orn-anized by Tony 
Lenz, Chappell's merchandising direc- 
tor. 

The agreement, concluded by 
Charles Ryckman . sales manager for 
Chappell, and Bob Tubert, will be 
coordinated with the Chappell - 
Nashville office, headed by Henry 
Hurt. 

Excellorec Music (BMI) and its 
affiliates Lookout Music (ASCAP) 
and Strange Music (SESAC), are lo- 
cated at 1011 Woodland Street in 
Nashville. 

1st Cassidy 
Song Book 
Via Big 3 
NEW YORK-The music print divis- 
ion of The Big 3 (Robbins -Feist - 
Miller) has rushed releases of "Cher- 
ish/David Cassidy," the first music 
folio featuring songs by the young 
singing idol. The songbook matches 
the contents of Cassidy's initial rec- 
ord album on the Bell label and was 
acquired for the music print market 
via a special deal with Wes Farrell. 

Big 3's distribution of the Cassidy 
book will be backed by a total promo 
campaign covering major rack out- 
lets and a broad music jobber base 
as well as the direct distribution to 
music shops throughout the country. 
The special design of the Cassidy edi- 
tion which includes candid and color 
photos, extra lyrics and graphics, is 
also expected to pull substantial sales 
from Cassidy's fast-growing fan 
clubs. 

As an adjunct to the release of the 
Cassidy Songbook, Big 3 Music is 
also marketing sheet music copies of 
Cassidy's "Could It Be Forever." The 
sheet music edition is a special effort 
which carries a four-color front and 
back photo of the singing star. 
"Could It Be Forever" is a copyright 
of Pocket Full of Tunes, Inc., a Wes 
Farrell publishing wing. 

Rex Re -Pacts 
With Reprise 
NEW YORK-It was announced this 
week by Mo Ostin, President of War- 
ner Bras. Records, that British group 
T. Rex had been re-signed to an ex- 
clusive long-term Reprise Records re- 
cording contract. 

The group has just completed its 
first extensive tour of the United 
States which included a sell-out con- 
cert at New York's Carnegie Hall on 
February 27. 

West, Bruce & Laing Group 
NEW YORK - Leslie West, Jack 
Bruce, and Corky Laing have formed 
a new band called West, Bruce and 
Laing, and will be taking off on a 
thirty -city tour beginning March 17. 

The band was put together in Lon- 
don after Mountain's European tour. 
They have written new material and 
have been rehearsing in preparation 

Buddah Sales 
Dept. To Grow; 
Fields A Veep 
NEW YORK - Neil Bogart and Art 
Kass, co -presidents of The Buddah 
Group, have announced the appoint- 
ment of Joe Fields as vice president 
in charge of marketing and merchan- 
dising as part of a sales force build- 
up. 

Fields has been with Buddah for 
four years; his career in the music 
industry began in 1958, when he 
started as a salesman for Columbia 
Records. From there he went to Lon- 
don Records, working with promo 
and sales of singles. That led to a job 
at MGM, where Fields eventually be- 
came sales manager for the Verve la- 
bel, and he left to take over the posi- 
tion of sales and promotion manager 
for Prestige Records. Later, he came 
to Buddah. 

Seeks Replacement 

At present, The Buddah Group is 
looking for a sales manager to fill the 
vacancy created by Fields' new ap- 
pointment. The company will be con- 
ducting interviews during the NARM 
convention, after which it hopes to 
announce the replacement. 

"Our entire sales force is being in- 
creased," Kass said. "So, we're con- 
stantly on the lookout for the right 
people to fit in with our organiza- 
tion." 

In addition to the promotion of 
Fields, there have been other recent 
changes in the line-up of Buddah per- 
sonnel. 

The rest of tht top echelon sales 
crew now includes Dick Bowman, 
west coast sales manager; Marty 
Hirsch, sales manager for the mid - 
west; Joe Bilello, east coast sales 
manager; and Jean Montgomery in 
charge of singles sales. All members 
of the sales force will report directly 
to Fields. 

RCA Custom 
Mkting Under 
Jack Kiernan 
NEW YORK - Jack Kiernan has 
been appointed director of RCA Cus- 
tom Label Marketing by RCA Rec- 
ords. 

Gene Settler, vice president of mar- 
keting, said that in his new position 
Kiernan will direct the marketing ac- 
tivities of indie labels which RCA 
markets and manufactures. 

Labels which will come under Kier- 
nan's direction include Chelsea, Day- 
break, Gregar, Kirshner, Neon, TMI, 
Wheel and Wooden Nickel. 

Settler said: "The increasing im- 
portance of independent labels being 
manufactured and marketed by RCA 
Records has made it desirable to have 
an organization directing the market- 
ing activities of these labels. Kiernan, 
who joined RCA Records last July, 
will be invaluable to us in this impor- 
tant new position." 

Prior to joining RCA Records, 
Kiernan had been national sales man- 
ager of Project 3 for two years. Be- 
fore that, he was sales manager and 
merchandise manager for Kapp Rec- 
ords for two years, and from 1956 
through 1968, he was associated with 
the Decca branch of MCA, variously 
as salesman, branch manager, sales 
manager and sales promo manager. 

for the tour which will take them to 
many college compuses, as well as 
major auditoriums and theatres. 

Both West and Laing come from 
Mountain, while Bruce was an origi- 
nal member of Cream. This pairing 
leaves Felix Pappalardi, who pro- 
duced both groups, free to concen- 
trate on writing, producing, and the 
development of other projects. He 
discovered West in 1969 and together 
they turned Mountain into one of the 
world's most popular groups, earning 
three gold albums for Windfall Rec- 
ords. Bruce, while a member of 
Cream, accumulated five gold and two 
platinum albums, plus one gold single 
and a grammy. 

West, Bruce and Laing will have 
Leslie on guitar, Jack on bass, and 
Corky on drums. West and Bruce will 
share the vocals and all three con- 
tribute in writing the songs. 

There are no immediate album 
plans for West, Bruce and Laing. 

Purcell Inks 
Brenda Lee 
NEW YORK-Gerard W. Purcell an- 
nounced today that he has signed a 
personal management contract with 
Brenda Lee, the young singing star 
who records for Decca and whose 
current single, "Misty Memories," is 
starting to climb the charts. 

Miss Lee, who recently concluded 
a starring engagement at Las Vegas' 
Fremont Hotel, will return there for 
another three-weeker starting April 
27. She just taped a Mike Douglas 
Show, will headline later this month 
(March) at the Vapors Hotel in Hot 
Springs and the Wigwam Club in 
Waldorf, Md., and will leave for a 
four -week tour of Japan immediately 
following her Fremont date. Owen 
Bradley of Decca produces her re- 
cordings. 

Dalesandro 
Chi Manager 
Of Musical Isle 
NEW YORK - Tony Dalesandro has 
been named general manager of Musi- 
cal Isle of America's Illinois branch, 
which is based in the Chicago suburb 
of Morton Grove, Ill. Dalesandro will 
have complete responsibility for sales 
and service, and product buying will 
be closely coordinated with Norman 
Hausfater, who heads up national 
buying out of the company's St. Louis 
branch.' 

Dalesandro began his career in the 
Windy City record scene in 1960, 
when he graduated from Roosevelt 
College there to take his first job, the 
post of assistant operations manager 
for Columbia Records Chicago branch. 

In 1966, he joined the Musical Isle 
firm as controller. Soon after the ac- 
quisition of both Musical Isle and MS 
Distributing in 1968 by TransAmerica 
Corp., he became controller of the 
distribution firm as well. 

Koenig Joins 
Tivoli Sales 
CALDWELL, N.J. - Sherman Koe- 
nig, 25 year music industry vet and 
former owner of All -State New Jer- 
se and All -State Records, Inc., 
wholesalers, has joined Tivoli Sales 
Co. here as a manufacturer's sales 
rep. Company handles economy -priced 
records and tapes, phono needles, hifi 
speaker systems, stereo headphones, 
etc. Inquiries for representation may 
be made by contacting Koenig at 
(201) -226-6133 or writing to 512 
B' nomfield Ave., Suite 2K in Cald- 
well. 
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