By KAY GARDELLA

YOU TUNE IN a Burt Bacharach

ABC special and the composer ca-

sually 1ntroduces you to the theme
song of his forthcoming musical score
for the film, “Lost Horizon.” Like drip-
ping water, one song at a time is intro-
duced, and then suddenly the cast album
hits the record stands, the radio blasts

‘out all the new Bacharach-Hal David
tunes and the film premieres.

The media mix is so skillful it’s hard
to determine which comes first or what
medium in the end is responsible for
that coveted golden record sale. But one
‘man who has his finger on the pulse of
the record industry, and who can spell
o:t the facts in 1,000,000 copies, is Larry
Utall, president of Bell Records, who
says:

“Without radio it’s still impossible
to make a hit. It’s the interrelation be-
tween radio and television, or radio and
films, or all three, that puts the sales

into the record class,” says Utall, whose
company is the recording arm for Co-
lumbia Pictures.

‘“Long before ‘Lost Horizon’ pre-
mieres,” says Utall, “the Bacharach-
David music will be making the radio-
TV rounds. The sound track album

which we have, will be on the record
stands, played by the deejays, and the

Fifth Dimension will have cut a single
for us of one of the tunes, ‘Living To-
gether, Loving Together.’

Radio Rounds First

“But,” adds the bearded executive,
“when those records really begin to sell

is when you’re driving into town in your
car and listen to ‘Lost Horizon’ or the
other songs from the album. Sure, Burt
helps bring the music to the public
through his television shows, but that’s
not enough. Radio is, in the end, the cat-
alyst that puts it across the ‘goal line’.”

According to Utall, the sound track
album will be circulated first. Then, he
said, Bell will wait for radio reaction
to the individual numbers. People call
the stations up, for instance, requesting
certain songs from the album be played,
or Side II, etec. “From this,” he said.
“we can tell which numbers might be
worth cutting -as singles, so, in addition
to the Fifth Dimension’s ‘Living To-
gether, Loving Toghther,” we may pull
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other songs out of the album and cut
other singles.”
Utall does not foresee television be-

coming a single force in the sale of
records the way radio has been over
the years. Says he: “It has been effec-
tive in special situations, like the Bacha-
rach one, but this is attributed in part
to the personality of the composer and
the fact he has his own television show.
But I don’t personally think television
will be used more and more to peddle
music.” -

The executive says this despite the

fact that he has been instrumental n

earning ABC’s the Partridge Family a
half-dozen golden records and tumed
its star, David Cassidy, into a - Te-
cording star. But again, says Utall, the
Partridge Family television - geries is
unique. “It’s the only network show that
has pop music thoroughly integrated

into it.”’

The Monkees Started It

The Monkees, which is no longer on

television, started the musical trend in

television. Then along came the Screen
Gems television series, the Partridge

Family, which is a story in itself. But
we’ll let Utall tell it:

_ “At least one or two new songs are
introduced on the series every week,”

he said, “but radio in the end is what
has turned them into hits. Screen Gems,
of course, i1s the television arm of Co-
lumbia Pictures, like we are the record
arm. So the television series provided
the vehicle through which we were able
to create a group called the Partridge
Family, with David Cassidy the lead
singer. i

“Let’s face it,” said Utall, “if tele-
vision alone could break a record we’d
have 52 hits a year from the series.
As it has turned out, we’ve earned two
golden record singles—‘l Think I Love
You’ and ‘Doesn’t Someone Want to Be

Wanted ?’—plus five albums. And radio
was the medium instrumental in making

this possible.”

Utall said that “‘I Think I Love
You’ was already a hit before the song
premiered on the ABC series Thanks-

giving day of 1970. It was No. 1 on
the record charts in September be-
fore its television bow and it was. radio

-that promoted it. Television is the sup-

plementary vehicle.
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TV & Radio Equal Top Record $
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“In fact,” he went on, “we released
the record at Bell as early as July to

see what would happen. Our first big
break was in Cedar Rapids, Jowa, where

it was first played. The next market
we hit was San Jose, Calif., and then
Seattle, Wash., down to Portland, Ore.
These places were reported favorable

to the record in a record analysis letter,
which the industry uses, and after that

we caught on. San Francisco was the
next big market, and before we knew
it we were No. 1 and David Cassidy
was a known singer before the television
series started.”

Radio has been and will continue to
be the record industry’s greatest toel,

insists Utall, who says he has an intui-
tive ear for a song’s hit potential. His
shrewd, inventive expertise in merchan-
dising and marketing, together with his
astute judgment of the music market,
has made him a prommnent figure in
the record industry and a reliable
spokesman.

A Mitch Miller hit recording of “Let
Me Go Lover” in an early Joan Davis
mystery drama on television fired up
evervone's imagination and for a while,

Larry Utall-is flanked by Burt Bacharach (1) and David Cassidy.
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reports Utall, televizion was viewed =as

another Tin Pan Allev. But the bal-

loon soon burst, and 1t became apparent

that one success does not necessanly
tee another.

“In the case of ‘Brian’s Song’.” ex-
plained Utall, “the theme by Michel Le-
grand was beautiful. but the original
sound track for the film didn't work
from our point of wview. So what I did
was call Legrand up in Paris and ask
him to go into & recording studio and
cut another record. He did and that was

the one we sold for the film album,
and played on radio.”

There are approximately 200 new rec-
ords released weekly. and mavbe one

or two become hits, so scoring isn't
easy, imnsists Utall, who adds: “It takes
the entire country to make a hit record.”
In the case of a Broadwav or Off-Broad-
way production this is also true.

“For instance.” sa'd Utall, “the cast
album for ‘Godspell’ was plaved on
radio, singles were also circulated. and
the entire cast of the show appeared
on NBC-TV's Today show. It was this
potent combination that put the aMum
in the Top Ten.” Utall singles out the
Today show as one of the few that
can affect the sales of records.
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