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(' NCE UPON a time, say about 15

years ago, little girls wore saddle
ghoes and erinolines, didn’t worry about
plnples until they were 13, and got 25
cents a week allowance, which they spent
on toy lipsticks and Mickey Mouse ears.
Nowadays they wear miniskirts and max-
{skirts and skinuy white boots, worry
about pimples as seon as they hit nine,
and get a dollar allowance, which they
spend on leenage fan magazines.

There are now len of these glossy,
comic-book sized publications appearing
regularly on your drug store magazine
rack. They claitn more than three mil-
lion readers, who are almost invariably
girls between nine and 14, These girls
represent a market that has never before
been pursued with as much enthusiasm
as It is today, and the publishers of
Plip, 16. Spec. Loving Fashions, Fave,
Tiger Beal. Teen Life, Teen, Star and
Tiger Beat Spectacular know they've
got a hot thing going.

The steam is in the magazines' ori-
gins: television and rock music, not
those simpler, small-town pleasures of
perindicals like Calling All Girls. There
are puzeles, quizees and pames, but not
like those in Jack and Jill. These are
degeendants  of adull {an magazines,
with the sumw leasing headlines and
devobion ta stars,

Thes rellect -~ and promote — the
voung star whose world of rock 18 dis-
tane o Wongdstock, Joe Cocker and
Alice Cooper. Tt g pop rock, soft rock —
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Fan mags find new market

The ‘ideal’ heroes
for teen-uged girls

rock filtered by television. The maga-
zine's target iz not the groupie or the
relatively worldiy tecnvbopper. It is the
ubiquitous, bubble-gum  chewing, my-
mother-doesn'l-understand-me type that
has always been found in ree rooms,
And aceording 1o statistics compiled by
Action for Children's Television, she will
have spent 15,000 hours in front of &
television sel — compared to 11000 hours
In school — by the {ime she finishes
high school.

The current king of bubblegum {s Da-
vid Cassidy, 21, star of the “Pariridge
Family” series. His face has been on
the cover of all the magazines for the
past year and is still holding strong.
Donny Osmond, 14-year-old member of
the Osmonds. a brother singing act from
Utah, is a major challenger, however,
as is Bobby Sherman, 28, Sherman, a
singer and veleran of three series, has
been a “fave” for almost five vears,
only occasionally cresting the wave bul
never sinking under,

HE DREAMSVILLE promisers thrive

. in a self-perpetuating industry —
spawned by television and geared to
maximum profit — that runs in concen-
tric citcles around the young consumer
and his TV sef.

Television programs almed at young-
sters introduce new faces to the market
place; new faces provide grist for the
fan magazines, whose copy in turn Is an
ingredient in the alchemy of stardem.
Concurrently. the magazines market
their own star-related products, which
sell faster as the star's popularity s
boosted. Clothes. records, posters, sta-
tionery, diaries. pens, ‘‘personal soul-
mate kits.” love patches, chokers, phote
albums — the possibilities for marketing
a good healthy star are limitless.

Cassidy for example. landed his role
in “The Partridze Family” after an
appearance on “Marcus Welby, M.D."
produced an onslauzht of fan mail and
subsequent stories in the fan magazines.
Mow the number of products attached to
hiz mame i3 endless — including a Line
of ¢lothes.

Mewsstand ot subseription  sales
prime the pumyp oo at least an equal
amount of pracs fom mail order busi-
ness, Four mazysines — 16, Spee, and
Loving Fashions, wall published by the
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same company| and Star — do not sell
adverlising to ouigide concerns, but
promote their own “house products.”

( THER MAGAZINES use a combina-
tion of adveriising — the wusual

plugs for records and deodorants as well

as promotions for in-house products.

Al first glance the hyperbolic titles of
the articles make these magazines look
more like loy perno magazines than
simple gossip sheets. Ten-year-old girls
are invited to learn “David's Love 5e-
crets,” or to send away for *all his
measurements,”  or “Bobby's  love
schedule.” Page after luridly enlored
page promises “the most inlimale pix
ever,” or how you could get to be so-
and-so’s’ girl; “meet them, kiss them,
and make them love you."

Behind the covers and the ex-
clamation peints, hewever, the maga-
zines generally reflect a conventional.
Horativ Alger-ish morality that their
editors say the customers demand. The
word “love" is an all-purpose noun,
verb and adjectlve, It is used in con-
neclion with any idol, and sexual over-
tones are not necessarily translatable in
adult terms,

Some parents may be no happler with
the definition of “love” being handed
their impressionable daughters via these
magazines than they were with the sex.
is-dirty morality once handed them.

HEY'RE LIKELY io he even less
pleased with the latest entry in the
field: Star, whose sexual connolations
are more explicit. The first issue fea-
tured a “Great Kiss Debate™ (~Should a
star kiss a fan? What is your secret kiss-
me signal?”) the “Kiss King of the Sexy
Six Sweepstakes,” (send in vour lipstick
print on the mouth of your favorile
star), and “Take a Shower with Duavid,"”
with a picture of him hall naked.

Star is simply an evelutionary step in
the process started by the other maga-
zines. Although it is aimed at the ten 19
if year old age group. time may prove
that only the older girls are actually
interested in Star's copy; on the other
hand, the other moagazines may  aller
their styles to keep up with the cont
petition. -

Judging from the television shows and
the magarines the ldeal hero is somesns
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ﬁuﬂd Cassidy

who combines respect for parents and a
happy family life with a smattering of
rehellion (long hair and anti-war sympa-
thiest. They pet inlo scrapes, ot every-
thing turns out happily because they are
hasically good and honesl and cute.

The appeal of these fuffy-haired
hernes wha give advice, write diaries,
and donate dheir clothes to contests may
be hard to fathom for non-fans. With
delicate features, toothy smiles, soft-com-
plexions and slight bodies, they are the
quintessence of cuteness. “The ‘look’ i3
unthreatening, friendly,” says one
magavine editor,

" ETTERS TO THE editor form the
basis of many editorial decisions
li.e whose face to feature}. The editors
are unlikely to forget the bitler experi-
ence they had with the Monkees, who
were the hottest thing in show biz until
the bottem inexplicably fell out of the
markel. Editors failed to notice that the
four imitation Beatles were no longer
veceiving theiv usual 20,000 iclters a
week and coutinued to feature them on
the cnvers of magazines thal did not
soll, Flip for one, Tosi 850000, Now they
pay close abtention to what doesn’l come
i a3 well vs whol dees,

The gicls are always an the look-out
for onew faces and no bit plaver appedr-
ing oo S Bonanza' or CMod Sguad” goes
unnoticed. 1f “16" editor Gloria Stavers
pels nure than five lelters in 2 week
asking for pix and info about a perform-
er, st tracks him down and puls him
in the et issue.
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